
It’s Beer...Hooray Beer!! 

This month’s special at The Wine Cellar 

is Red Stripe Lager and Red Stripe Light. 

For the low price of $37.99 per case or 

$9.99 per 6-Pack, you can enjoy the 

unique taste of Red Stripe. 

Summer Special  

The Wine Cellar  

The Grapevine  

9th July, 2010   

The Wine Cellar management 

staff would like to thank you for 

your continued patronage.  

 

 

Recap of Events in June 
 

 Last month The Wine 

Cellar was fortunate enough to 

be involved in a number of 

charitable events.  

 One such event was the 

Annual Fool’s Regatta. Celebrat-

ing its 20th anniversary on June 

19th, the 2010 Fool’s Regatta 

was a smashing success. The 

homemade sloops were amazing, 

the food was fantastic, and the 

drinks were very refreshing. All 

these things combined to make 

an unforgettable day. TCI Re-

freshments (Boise), The Wine 

Cellar and Bambarra Rum was 

grateful to be able to take part in 

this event where all proceeds 

went to the TCIFA. 

 The Jadot Cup 2010 was 

another such event that was very 

successful raising some $10,000. 

On June 6th, golfing amateurs as 

well as the elite came together to 

play scramble-style golf, at the 

Provo Golf Club, in an effort to 

raise money for the TCI Aids 

Awareness Foundation. The 

British Caribbean Bank was the 

major sponsor (amongst numer-

ous others) this year, and The 

Wine Cellar would like to thank 

them and all those that made it 

possible for The Wine Cellar to 

take part is such a noble cause.   

Summer is now officially here and  

Corona is back at The Wine Cellar!! 

Corona and summer go hand in 

hand, and when you go to the beach 

the only things you really need is sun 

block and Corona; both to beat the 

heat. 

So if your heading to the beach or 

just need a refreshing drink after a 

hard day’s work, stop by The Wine 

Cellar and have our friendly staff 

point you to the coolers. 

 

Corona Extra like the Turks and 

Caicos is “miles away from the ordi-

nary.” 

The Turks and Caicos National Museum (TCNM) is 

currently in the process of raising funds in order to 

construct a museum on Providenciales. In an attempt 

to assist in raising funds, The Wine Cellar has gener-

ated a list of wines that, when purchased, a portion of 

the proceeds will go toward this worthy cause. For a 

list of these wines please visit or contact The Wine Cel-

lar @ 649-946-4536. 

Turks and Caicos National Museum 

Corona is Back in time 

for Summer 



This story can fit 150 -200 

words.  

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as press re-

leases, market studies, and 

reports.  

While your main goal of dis-

tributing a newsletter might 

be to sell your product or 

service, the key to a success-

ful newsletter is making it 

useful to your readers.  

A great way to add useful 

content to your newsletter is 

to develop and write your 

own articles, or include a 

calendar of upcoming events 

or a special offer that pro-

motes a new product.  

You can also research articles 

or find òfilleró articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short.  

Much of the content you put 

in your newsletter can also be 

used for your Web site. Micro-

soft Publisher offers a simple 

way to convert your newslet-

ter to a Web publication. So, 

when youõre finished writing 

your newsletter, convert it to 

a Web site and post it.  

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols.  

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption of the image near the 

image.  

This story can fit 75 -125 

words.  

Selecting pictures or graphics 

is an important part of add-

ing content to your newslet-

ter.  

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message youõre trying to 

convey. Avoid selecting im-

ages that appear to be out of 

context.  

Inside Story Headline  

Inside Story Headline  

comment upon new proce-

dures or improvements to the 

business. Sales figures or 

earnings will show how your 

business is growing.  

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors.  

Inside Story Headline  

This story can fit 100 -150 

words.  

The subject matter that ap-

pears in newsletters is virtu-

ally endless. You can include 

stories that focus on current 

technologies or innovations 

in your field.  

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients.  

If the newsletter is distrib-

uted internally, you might 
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Caption describing picture 

or graphic.  

Caption describing 

picture or graphic.  

òTo catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.ó 
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A listing of names and titles 

of managers in your organi-

zation is a good way to give 

your newsletter a personal 

touch. If your organization is 

small, you may want to list 

the names of all employees.  

If you have any prices of 

standard products or ser-

vices, you can include a list-

ing of those here. You may 

want to refer your readers to 

any other forms of communi-

cation that youõve created for 

your organization.  

You can also use this space 

to remind readers to mark 

This story can fit 175 -225 

words.  

If your newsletter is folded 

and mailed, this story will 

appear on the back. So, itõs a 

good idea to make it easy to 

read at a glance.  

A question and answer ses-

sion is a good way to quickly 

capture the attention of read-

ers. You can either compile 

questions that youõve re-

ceived since the last edition 

or you can summarize some 

generic questions that are 

frequently asked about your 

organization.  

their calendars for a regular 

event, such as a breakfast 

meeting for vendors every 

third Tuesday of the month, 

or a biannual charity auction.  

If space is available, this is a 

good place to insert a clip art 

image or some other graphic.  

Back Page Story Headline  

Primary Business Address  

Your Address Line 2  

Your Address Line 3  

Your Address Line 4  

Phone: 555 -555 -5555  

Fax: 555 -555 -5555  

E-mail: someone@example.com  

This would be a good place to 

insert a short paragraph about 

your organization. It might in-

clude the purpose of the or-

ganization, its mission, found-

ing date, and a brief history. 

You could also include a brief 

list of the types of products, 

services, or programs your or-

ganization offers, the geo-

graphic area covered (for ex-

ample, western U.S. or Euro-

pean markets), and a profile of 

the types of customers or 

members served.  

It would also be useful to in-

clude a contact name for read-

ers who want more information 

about the organization.  

Microsoft  

Your business tag line here.  

Organization  

Weõre on the Web! 

example.com  

Caption describing pic-

ture or graphic.  


